
PERFECT WORDS        STRIKING MESSAGE        BETTER BUSINESS



“Your brochure and presentation material for this project was extremely 
well researched and written … Your strategic use of language, together 
with a natural ability to engage and persuade a target audience, is 
testament to your outstanding marketing and copywriting abilities.”

Marcel Benhamou
Partner - Blue Eagle Private Equity
Chief Executive Officer – Georgian Properties LLC
(Portfolio includes partnership with InterContinental Hotel Group - Tbilisi Hotel in Georgia)

Perfect Words = Striking Message = Better Business

Marketing Strategies  –  Websites  
Brochures  –  Advertorials 

Press Releases  –  Advertisements 
TV/Radio / Website Scripts

Sales Letters

Getting Noticed… Being Remembered… We’re talking BUSINESS

How do YOU get noticed? 
What makes you different? 
Easy questions but the answers 
are complicated and merit 
thought and analysis…  

•	 Understanding the TARGET AUDIENCE
•	 Why YOU’RE better and different to your competitors
•	 Speaking THEIR language 
•	 Promoting your USP (Unique Selling Proposition) 

and mission statement

Afraid of spending too much?
Not getting enough return on 
your investment?

The short answer is to plan and 
have a marketing strategy. 

•	 Research and understand the results
•	 Be realistic about what you are trying to achieve and 

have a long-term vision  
•	 An aspiration for a certain level of success after 

six months – one year – three years… 
•	 Know where you want to go… 
•	 Plan the focused campaign that will deliver the right 

results… 



Getting Your Business Started or Moving 
to the Next Level?

Perfect Words = Striking Message = Better Business

Hopefully and by reading this brochure, you will gain some benefit which will 
help develop your business, or even kick-start an exciting new development…

Do you need to be talked about? Yes
How important is reputation? Everything – market and advertise your business

Should you ever cutback on marketing/advertising? Absolutely not!

People will think you’re no longer in business, if they don’t hear about you or 
see you...  

Tell your target audience why THEY should be using YOU…

The Secret: Powerful Words
Words which evoke emotion and a response

The strategic call to action which leads to more business…

Each project is special – Each professional I bring on board to support the 
campaign is important too. 

•	 The best graphic designers – who will produce the right images which take  
my words to exciting new heights

•	 Photographers – with an artist’s eye for detail and just the right emotion 
•	 Website developers – websites which excite the senses, stimulate the 

imagination and more importantly, have techniques which keep the 
reader interested.

I look forward to hearing from you…

Michelle Harris
Managing Director

If you would like to discuss your business, please call me direct: 
Michelle – Mobile: 07949 556 294 or email: michelle@starcopywriting.com

www.starcopywriting.com



“Michelle’s expertise in helping me to convey the right message to my 
target audience has been invaluable… The website is working well for 
me. Got an email, via the contact form, from BBC Radio 4 yesterday to talk 
about a few issues they are investigating for listeners and it was great they 
came to me for advice… they could have gone to any officer in the land. ”

David Quinton MTSI 
Trading Standards Enforcement Officer

The average span of a reader looking at a website is just three seconds.
So what’s important?  Stickability and Navigation… 

Plus the quality of the text and the powerful message.

Stickability – The reader stays on your website. They are learning about your business – more importantly, 
how they will personally or professionally benefit.

Navigation – The reader does not get bored or frustrated looking for answers or information. 
Within just a few clicks, the information/answers are found and they do not leave your website... 
to browse your competitors’ websites. 

  Is it easy to carefully weave these two crucial aspects 
into the website and within the text? 

  It’s a craft and an art form.

Other key points are visuals and how the website 
speaks to your target audience.

Good Website vs. Great Website…



“It was great working with you (Michelle Harris). You made our client’s 
scripts come alive... You’re an amazing script writer. If any other 
projects come up which merit a professionally written script, we will 
be contacting you… ”

Jemish Patel 
JSP Media Group

It is becoming increasingly important to incorporate a video within your website. 

•	 Testimonials come alive. They are more convincing
•	 Gives more power to the USP and mission statement
•	 Watching a video helps your potential clients or target audience, see YOU in action
•	 Also demonstrates how seriously you take your business
•	 All this in a video which lasts no more than 2 minutes, preferably 1.5 minutes 

Star Copywriting offers a complete scriptwriting service. Embracing full copywriting and marketing 
technique to underpin the key words – the strategies – and the message which demonstrates how a 
company’s services or products, enhance lifestyle, whether professional or personal.

An Engaging Script…

“We listen to our clients preferred choice of words. 
Then in THEIR language and with consideration for the target audience -

We articulate THEIR unique message…”

Mission Statement – Star Copywriting Limited



In order to produce great copywriting, it is extremely important to conduct the crucial research and to 
listen - to the clients... Only at this point, can you articulate the benefits for either a product or service.

Brochures – Documents that promote your business. 
They give enough information to stimulate an interest, but do not tell 
the whole story. The purpose – so that potential customers will either 
call you or visit your website… 

Sales Letters – Whether printed or as part of an email campaign, it is 
crucial to have a great header or subject title in the Inbox. It has to be 
succinct and direct. The purpose is to sell.

Press Releases – Writing a press release gives free publicity. 
But newspapers/magazines do not publish free advertisements. 
Understanding how an editor ascertains what is of interest to the journals’ 
readership is crucial, if adding PRs to your marketing campaign.

Advertisements – Short - Sharp - Snappy - and lead to a call to action.

Newsletters – Ongoing information which helps to promote the 
company, its development and products or services.

The Top Line Does It!

“Words are the most powerful drug used by mankind.”
Rudyard Kipling

For all printed or online promotional material – 
The most important line is – The Header

“Michelle is a very special person indeed. She is a highly talented 
copywriter whom I have had the privilege of working with on a number 
of business projects. I find her approach very sincere and professional… 
the end results are inevitably outstanding…”

Ash Parmar
Founder of Smile Design by Ash and The Academy by Ash
(Testimonial for marketing advice, copywriting of three brochures, website, six scripts and 
advertorials)



What is the Difference Between Journalism and Copywriting?

“Words are the most powerful drug used by mankind.”
Rudyard Kipling

Journalism – Writing editorials of public interest. Published in newspapers, magazines, journals and 
television/radio or online - the purpose is to report or inform.

Michelle Harris is a full member of the National Union of Journalists (NUJ)
and has been published in the national press, various trade journals, a varied 

range of magazines and in Essex/Surrey based publications. 

Copywriting – Writing to sell.  Underpinning words with emotive language that encourages a target audience 
to buy; to be persuaded by the language which converts their wanting something – to needing it… 

D
r. Paul Doherty O.B.E. has published in excess of 90

novels. Headmaster of the outstanding, Trinity

Catholic High School for over 30 years, he is an

historian, educator and an absolute gentleman.

Intellectually fascinating, the interview included both

formal and informal discussions.  Listening to him speak about

Trinity Catholic High School, history, literature and his passion for

education, I felt he was a wonderful and inspirational leader.   

“e influence of the headteacher is all-encompassing. He shows a deep

understanding of students' needs and his inclusive philosophy is fully

shared by the staff. is collective commitment contributes to the

outstanding leadership and management. Its qualities are most clearly

evidenced in the very high standards that students attain and in their

outstanding achievement.”

Trinity Catholic High School - OFSTED REPORT 2009

EDUCATIONAL BACKGROUND:  

Liverpool University where he gained a first-class honours degree 

in history.  

Awarded a state scholarship, he attended  Exeter College, Oxford.  

A doctorate from the University of Oxford for a thesis on Edward II.

MICHELLE HARRIS: Congratulations on your recent award of an

O.B.E. for services to education. How did you feel when you heard

the news?

DR. DOHERTY: Naturally very honoured, pleased and flattered. On

a professional basis, I believe that it was also an acknowledgment of

what the school has achieved. I’ve worked with outstanding staff and

I regard it not so much as a job, but a way of life.

MICHELLE HARRIS: What do you feel is unique about Trinity? 

DR. DOHERTY: Its distinctive Catholic ethos. I think that we

human beings are spiritual. Trinity is a Catholic school which puts

religion into practise. I think the O.B.E. was an affirmation of a

philosophy which has been assessed. 

MICHELLE HARRIS: What inspired you to write based upon your

own education?

DR. DOHERTY: My passion has always been for history. In the

north east (Dr. Doherty grew up in Middlesbrough) in the early

1950s, libraries were coming into their own. We had a museum, a

cinema, and when it became dark, films offered a glorious escape. I’d

be in bookshops looking for novels – the Penguin classics. I

remember reading Sir Arthur Conan Doyle … it had such an

impact on me.  But cinema, the great films like Demetrius and the

Gladiators were so powerful that I actually planned to run away to

Rome with my friend! We didn’t know where Rome was situated -

but knew it was south – somewhere …! We were aged seven or

eight – but we were determined to become gladiators! at

excitement stayed with me. I attempted priesthood but it was

history and literature that was my true passion. It inspired me to my

place now.

MICHELLE HARRIS: Your list of published novels is phenomenal

and also your awards: “Murder ey Write: 100 masters of crime”

list as published (as a supplement) in e Times (1998).  (Other

authors included Sir Arthur Conan Doyle, Agatha Christie and

Raymond Chandler). Also the Herodotus award from the

Historical Mystery Appreciation Society. Out of all these – what is

your favourite?

DR. DOHERTY:To be honest, the best thing that can happen to a

writer is not just the awards, which are very much appreciated, but

when you receive a letter from a reader saying ank You – I really

enjoyed that book.  As a writer, I hope to take my readers out of

themselves – take them back in time – offer a unique experience.

Especially if the reader is housebound or has been ill; that my books

have offered some refuge, a safe escapism to another place. When I

receive a letter stating that I have entertained or enhanced lives, this

is my reward and the purpose of a book. 

MICHELLE HARRIS: In 2013, you will be the Guest of Honour at

the Bouchercon International Mystery Festival in Albany, New

York. Can you tell our readers more about this event?

DR. DOHERTY: I don’t know much about it. I know it’s a big event

in the States and where all the crime writers from Europe and the

US are gathered. To be invited as the guest speaker is very exciting.

When you sell a book in the States, you have to sell state by state.

My wife (Carla) and I are going together for this honour. But for

me, it means somebody likes my books in the States.

MICHELLE HARRIS: You use various pen names such as Anna

Apostolou, Michael Clynes, Ann Dukthas, Paul Harding and

Vanessa Alexander.  Why do you have so many names and is there a

hidden meaning?

DR. DOHERTY: I have stopped using pseudonyms. Originally, this

was a request from the publishers for different genres. It was a

commercially based decision.  However I have two daughters: one is

Vanessa and the other is Alexandra. My grandfather’s name was

Clynes.  I am a prolific writer and for the reader, it is easy to expect a

certain type of historical novel by the name, but if writing about

Ancient Egypt then medieval England, it can be confusing. e

names are based on different periods in history.

MICHELLE HARRIS: For any novel, especially based upon facts and

history, do you enjoy the research aspect?

DR. DOHERTY: Very much so. anks to the many years of

research I know exactly where to go. I am a member of the London

Library which is the biggest private lending library in the world.

ere is a treasure trove of books. I thoroughly enjoy reading and

researching, and from these facts, a novel originates as a thought and

then is developed. 

MICHELLE HARRIS: Your achievements are inspirational. How do

you balance so much?

DR. DOHERTY:  We spend 1/3rd of our time daydreaming. With a

novel, this is the crucial time to develop the ideas. For instance with

my latest novel Bloodstone, I wondered about it – I envisaged a

murder … a locked room with no secret passageways. You get an

element… A reference to old soldiers being pensioned off and then

somebody goes looking for them… e medieval fascination with

relics… For a good relic you could earn a lot of money: weaving

themes in and out - then thinking – that’s pretty good… I’ll use that. 

MICHELLE HARRIS: Who are your favourite authors?

DR. DOHERTY: Sir Arthur Conan Doyle and Agatha Christie.

Robert Lewis Stevenson’s Treasure Island. Creating a character like

Long John Silver who is a villain to the bone. Stevenson had a

wonderful talent to create characters who have  survived the

centuries. ese are the characters you are reared upon.

MICHELLE HARRIS: And for the future?

DR. DOHERTY: Who knows? I don’t plan the future – I just take

days as they come. Certainly I anticipate a lot of writing, reading

everything about Henry VIII’s last days for my latest book.

I thoroughly enjoy being a headmaster and writer. I feel very lucky,

especially when I compare for example my grandfather, who spent

most of his time in the mines or trenches. You compare your lot…

Paul Doherty website: www.paulcdoherty.com

Trinity Catholic High School: http://fc.tchs.uk.net

If you have any comments – please email:

Michelle@starcopywriting.com

www.starcopywriting.com
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INTERNATIONAL AUTHOR, HISTORIAN
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S
o we’ve danced and

partied our way into

the New Year.

Ambitious

resolutions made and

sadly broken – we now move

forward … 

Ah, fill the Cup:—what boots

it to repeat How Time is slipping

underneath our Feet:

Unborn TOMORROW, and

dead YESTERDAY,

Why fret about them if TODAY

be sweet! Omar Khayyam

For readers who enjoy

Khayyam, his poetry is indeed

thought provoking and I share

his ideal of carpe diem (Seize

the moment).  

e year is punctuated with

monthly, key events which give a

different feel or perspective to

what’s happening around us and

our involvement.  e next big

event is Valentine’s Day. Despite

just being only one day – it

seems to take over, most of the

month of February.  ere’s the

14th February (Tuesday), the

Saturday before and the

Saturday after. e thought

process for the ideal present –

sorting it out, getting it

delivered or collected, a great

surprise or a great disappointment.

It’s stressful! And nobody wants

to get it wrong  …

But to our areas, what else is

happening? Having researched

events that I feel the readership

would find interesting, the

following are a quick summary

of my favourites for the next

month:

WANSTEAD 

EVENING WITH DANIEL

FINKELSTEIN, TIMES

COLUMNIST

An evening with Times

columnist, Daniel Finkelstein on

February 29th at Eton Manor

Rugby Club, Wanstead.  

Hosted by  LEYTON and

Wanstead Conservatives, Mr

Finkelstein will be joined by

MEP Marina Yannakoudakis

and Havering and Redbridge

GLA Assembly member Roger

Evans. 
To book a ticket for 

“What has the Coalition ever

done for us?” 

Email: paul.canal@gmail.com or

call 020 8551 4333 

www.danielfinkelsteineventfeb2

9th.eventbrite.co.uk (more info

and to book online)

Tickets for the event are £15. 

Date: 29th February 2012 at

7.30 p.m. (includes light buffet)

Venue: Eton Manor Rugby

Club, Wanstead

LOUGHTON 

THE ROYAL BRITISH

LEGION

I regularly publish features

about the local area and the role

of heroes who have fought in

wars and their ultimate sacrifice.

To continue our support of

those in the armed forces and

their families, the Royal British

Legion will be hosting a Poppy

Dance on March 10th at the

Loughton branch of the Royal

British Legion in Church Hill.

So for those who are interested,

tickets are available from the bar,

at the branch’s club house.

Royal British Legion Club

118 Church Hill, Loughton,

Essex IG10 2LH. Telephone:

020 8508 5044. Date: 10th

March 2012. Tickets: £6 and

include supper.

EPPING FOREST 

FREE HALF TERM

EVENTS

Celebrating the National Year of

Speech, Language and

Communication there are some

drop-in events suitable for all

children, especially those aged

8-11 years old.

Creature Communication

Discover how birds and

animals in Epping Forest

communicate and enjoy a

‘making’ activity for one or

more animals.

Date: 21st February 2012

Time: 12noon-3pm 

Venue: Visitor Centre, High

Beach

Wanstead

Regency Messages

e Temple was built during

the Regency period. Learn

more about the signals used

by sailors during the

Napoleonic wars.  Children

will also learn how to make

their own signals!

Date: 23rd February 2012 

Time: 12noon-3pm 

Venue: e Temple, Wanstead

Park
For further information for

both the Creative

Communication and Regency

Messages events - please

contact: Epping Forest Visitor

Centre, High Beach 

Tel: 020 8508 0028

Education Officer: 020 8529

6607 or email:

epping.forest@cityoflondon.gov.uk. 

If you have any recommendations

for key events in your area next

month, please email me direct

with your suggestions:

Michelle@starcopywriting.com. 

Thank you.

If one of your unbroken New

Year’s resolutions is to boost your

business with inspirational

marketing strategies and intuitive

copywriting, please see my

website:

www.starcopywriting.com �

Michelle HarrisFebruary
Words: Michelle Harris
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K ing Solomon’sArt Departmentis exceptional.As great talent isdeveloped,
nourished and nurtured, it is
not surprising to learn that
one of their ex-pupils islaunching an exhibition at the

London Jewish Cultural
Museum (Golders Green) to
mark National Holocaust
Memorial Day.  e London
Jewish Cultural Centre’s
(LJCC)  FUSIONdepartment has been working

closely with Ela Ward, 18.  
Ela was born in Israel and

lived in both Tel Aviv and
Eilat before arriving toChigwell in 2004.  Sheenrolled at King Solomon

High School and from an
experience as part of a school
trip, felt inspired to develop
the creativity needed for the
series of canvases now being
exhibited.  e school had
organised a visit to Auschwitz
and the personal response,
changed her life.  Inspired by
her emotions, she used this
energy to enhance thecreativity necessary to express

how she felt. e trip was
especially poignant because of
her Jewish heritage and bond
with Israel. e paintings were
also used as part of her art
A-level.  Currently, she is
studying for a fine art degree
at Nottingham Trent

University.  Her phenomenal
talent has certainly brought a
great deal of attention which
hopefully will be just the start,
for such an aspiring andtalented young artist. Talking about her art and

background, Ela commented,
“e school has a fantastic art
department which has really
helped me. Also the trip to
Poland was very emotional.
Before going to Israel and
other countries, all my family
were originally from Eastern
Europe, so this trip took me
back to my roots, which is why
it had such an impact.”Speaking about theexhibition, she added: “I’m so

happy and couldn’t have asked
for anything more. I am really
grateful to the LJCC for this
exhibition.”e LJCC are as equally

excited by Ela.  In an exclusive
interview, Julia Weiner,Curator at the LJCC stated:

“We don’t normally display
students’ work but uponreceipt of the images, they

were so strong and powerful
that I wanted to see more.“e works are 8’ by 4’

which is extraordinary for an
18 year old.  She has also
written texts to accompany her
work which are so incisive and
display how deeply, she has
thought about the Holocaust,
Israel and her Jewish roots. 

“When you see the original
she doesn’t just use paint, she
uses other materials. Her
self-portrait, dreaming about
the Holocaust, is painted on 
bed linen including a pillow.
e bed linen is striped to
reflect the uniforms and the
prisoners but also a prayer
shawl and the Israeli flag.  She
has taken a feather out of the
pillow as an image of hope and
freedom.  ere is so much
depth to the paintings. You
don’t normally see this in the
work of someone so young.” 

e LJCC hopes tocontinue their relationship
with King Solomon to further
careers of other young artists,
as part of the Art House
Community.

We all wish Ela continued
success and look forward to
seeing her gain even more
recognition and acclaim. 
Good Luck …

Exhibition: My Jewish Roots /
Paintings by Ela WardLondon Jewish Cultural Centre,

Ivy House, 94-96 North End
Road, London NW11 7SX
Dates: 10 January – 1 February
2012 (various times)For more details about the

exhibition, please see thewww.ljcc.org.uk.

LOCAL CHIGWELL STUDENT 
LAUNCHES ART EXHIBITION 
CELEBRATING ELA WARD Words: Michelle Harris

SLEEP 1Caption by Ela Ward

Oil on sheet on a board support

This work was painted directly onto bed sheets and a pillow. The blue and white striped pattern is strongly

associated with the uniforms of concentration camp victims. The colours, however, also represent the colours of

Judaism, seen on the Tallit (prayer shawl) and the flag of Israel, thus symbolising potential freedom.  Onto these

bed sheets I have painted the words of the poem ‘The Witch’ by Auschwitz survivor Primo Levi. It speaks of a

woman reluctant to let go of a loved one, as she moulds an image of him out of wax, and throws it into a fire

‘with leaves of grapevine, olive and oak’. A grapevine is regarded as an image of the Jewish people and the

grapevine is also the Messiah’s tree. The olive is a symbol of peace as a dove brought back an olive branch to

Noah to show that the flood was over.  The oak is a symbol of strength and endurance.

Layered above the subject in this painting are pairs of spectacles representing the piles of victim’s glasses that

you see at Auschwitz. They act as a reminder of the horrors seen through the eyes of those who once wore them.

The pillow is untouched, how hard it must have been to sleep amongst all of this sorrow.  As well as using bed

sheets and pillows, the painting is also built up of mud, that became the final resting place for so many and

random feathers taken from the pillow, as symbols of peace, freedom and release.

Again I have superimposed the painting onto parts of a map of Eastern Europe. Vienna can be seen over the girls

face representing a population of 170,000 Jews who lived there in 1938 and Hungary, which once was home to

825,000 Jews, can be seen in the bottom right hand corner.

Reproduced in its entirety with kind permission from Ela Ward and LJCC.

Ela Ward at Private View. Courtesy of Adrian Dell

L o c a LL i f e

“...and the writing, especially Michelle Harris’s contribution, is both 
knowledgeable and consistently, a pleasure to read...”
 
Roy M. 
Chigwell, Essex



“When something can be read without effort, great effort has gone into its writing.”
Enrique Jardiel Poncela

For more information contact:

Michelle Harris
Star Copywriting Limited
133 Houndsditch, London EC3A 7BX

Office: 020 3402 6024        Mobile: 07949 556 294        
Email: michelle@starcopywriting.com        Website: www.starcopywriting.com
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